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Abstract:

This article explores the impact of social media on the buying behavior of millennials towards cosmetic
products in India. With the increasing availability of information online, millennials are more conscious
about self-care and wellness, which has resulted in a surge in demand for products such as organic and
natural cosmetic products. Social media has played a vital role in this, providing easy access to information,
reviews, tutorials, and product recommendations. Influencers and celebrities also play a significant role in
shaping millennials' buying decisions. Companies that can leverage social media and tailor their marketing
strategies to meet millennials’ needs and preferences can successfully capture a notable share of the cosmetic
and personal care industry in India. This article highlights the importance of social media in the cosmetic
industry and how it is transforming the industry to meet the needs of millennials.

With the widespread availability of information online, people are more informed and conscious of the
importance of taking care of their skin and overall health. This has led to an increased demand for products
that can help achieve these goals, such as skin care oils, organic products, auyurveda etc. There has been an
increase in the use of male and female cosmetic and personal care products, and this could indicate a growing
interest among millennials in self-care and wellness. Additionally, the rise of internet usage and digital
penetration in many countries has made it easier for people to access information and products related to
skin care and wellness.

Social media has revolutionized the way millennials perceive and purchase cosmetic products. With the
increasing number of social media platforms, millennials are constantly exposed to a plethora of cosmetic
products, making them more aware and conscious of their appearance. Social media influencers, bloggers
and celebrities have a huge impact on millennial buying behavior, as they often endorse a variety of cosmetic
products.

One of the key reasons why social media has a significant influence on millennials is the ease of access to
information about different cosmetic products. Social media platforms provide easy access to reviews,
product recommendations, tutorials and unboxing videos, which millennials use to make informed
decisions. This creates a sense of trust and credibility, which ultimately leads to impulsive buying decisions.

Social media has also created a new form of marketing, which is more personalized and targeted. Companies
are now able to target their products and services to a specific demographic by using social media data
analytics. This allows them to tailor their marketing strategies to meet the needs and preferences of
millennials. For example, Korean beauty brands have been successful in promoting the concept of "Asian
Beauty" by targeting Indian millennials, who are obsessed with K-Pop and K-Dramas.

Moreover, the rise in organic and natural cosmetic products has also contributed to the increased interest of
millennials towards cosmetic products. Social media platforms have been instrumental in promoting the use
of organic and natural products, as millennials are increasingly concerned about their health and well-being.
Social media influencers and bloggers often endorse organic and natural products, which resonate well with
millennials, who are more conscious of their environmental impact. Overall, the combination of increased
internet usage, access to information, and the influence of social media has contributed to the growing
interest in self-care and wellness, as evidenced by the popularity of skin care oils and guasa tools among
millennials.
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In conclusion, the impact of social media on millennials’ buying behavior towards cosmetic products cannot
be underestimated. Social media has become an integral part of the decision-making process for millennials,
who are always looking for the latest and trendiest products. Companies that are able to leverage social
media effectively and tailor their marketing strategies to meet the needs and preferences of millennials will
be successful in capturing a notable share of the cosmetic and personal care industry in India.
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